Interaction designer
Grade: SEO
You will
1. be part of the user-centred design team and DfE’s growing design community of practice
1. have experience of advocating for user needs in all aspects of design work
1. map end-to-end services and understand how they fit into wider societal, service, system and organisational contexts
1. know how to design inclusive, accessible digital services that solve a whole problem for users
1. capture, document and present holistic experiences in a clear, engaging way
1. communicate effectively to share the as-is and the future vision of the service, working closely with service owners to help define the backlog
1. use data and evidence to improve how the end to end service works
1. help people and teams overcome complexity, using collaborative approaches to create clarity, alignment and direction
1. analyse failure within services and identify root causes for failure
1. actively promote the design perspective in discussions with teams and stakeholders

You’ll have
Essential
1. Agile working. You have experience of working in agile, including an awareness of agile tools and how to use them.
1. Communication skills. You can listen to the needs of technical and business stakeholders, and interpret them in a way that is clear for both audiences. You know how to manage stakeholder expectations. You can be flexible and you are capable of proactive and reactive communication. You know how to facilitate difficult discussions within the team or with diverse senior stakeholders.
1. Community collaboration. You know how to work collaboratively within a group, actively networking with others and varying feedback for the appropriate time to ensure the discussion sticks. You can use your initiative to identify problems or issues in the team dynamic and rectify them. You can pull out issues through agile health-checks with the team to provoke the right responses.
1. Evidence- and context-based design. Work with data. You can absorb large amounts of conflicting information and use it to produce simple designs, to help with decision making. Use evidence to shape business processes, systems and workflow to better serve users.
1. Prototyping. You approach prototyping as a team activity, actively soliciting prototypes and testing with others. You can establish design patterns and iterate them. You can use a variety of methods of prototyping and choose the most appropriate ones.
1. Strategic thinking. You can define strategies and policies, providing guidance to others on working in the strategic context. You know how to evaluate current strategies to ensure business requirements are being met and exceeded where possible.
1. User focus. You know how to collaborate with user researchers and can represent users internally. You understand the difference between user needs and the desires of the user. You can champion user research to focus on all users. You can prioritise and define approaches to understand the user story, guiding others in doing so. You can offer recommendations on the best tools and methods to be used.

